
Meta Search 
Marketing
P R E S E N T E D  B Y  B R I T TA N Y  B I D D L E

E C O M M ER C E M A N A G ER

F E B R U A R Y  1 3 ,  2 0 2 4

E P I S O D E  3



•What is Meta Search 
Marketing?

•How do we use Meta 
Search?

•2023 Results and 
Numbers

•Closing & Questions

Agenda



What is 
Meta 
Search?

Metasearch sites are information 
aggregators that display rates for multiple 
booking channels. Some of the most 
prominent include Google Hotel Ads, 
TripAdvisor, KAYAK, and Trivago. 

Through metasearch websites, travelers can 
search for real-time hotel room prices and 
availability in a single view. Unlike other 
marketing channels, metasearch uses live rates 
with a path to purchase that leads directly to the 
hotel website.



*As travelers narrow their preferences and move from the planning to booking stages, metasearch ads influence them to book di rectly in the final stretch.



How do we 
use Meta
Search?

Through the brands, we are able to 
use Meta Search via Koddi, a global 
company that specializes in 
commerce media. More familiarly 
known as:

•Marriott PLUS

•Hilton Amplify

•IHG Boost

•Choice RevUP



Managing our Meta Search

Jaime Gardner, 
PLUS Media 
Consultant

Kyle Preuss, 
Koddi 

Consultant

Shaner 
Ecommerce 

Team



*Moxy Media Plan Example



*Springhill Suites Jacksonville Beach Reporting Example



2023 
Meta Search 
Results



Marriott
PLUS

Spend Clicks Room 
Nights

Revenue Average 
ROI

$144,299.80 63,735 12,802 $2,423,111.48 15.8:1

2023 Leaders (by ROI)
• AC Hotel Dayton     
• Springhill Suites Columbus Dublin
• Playa Largo Resort
• Fairfield Delray Beach
• AC Hotel Columbus Dublin

28.3:1
28:1
24:1
23:1
21:1

*Results do not include Booking Network Sponsored Ads, Paid Search, Sponsored Listings, or 
Social Campaigns that were run via MarriottPLUS in 2023.



Hilton 
Amplify 2023 Leaders (by ROI)

• Hampton Inn State College 
• Hilton Aventura
• Hampton Inn Hershey

Spend Clicks Room 
Nights

Revenue Average 
ROI

$10,868.92 7,700 753 $143,560.69 13.2:1

23:1
15:1
14:1

*Results do not include Booking Network Sponsored Ads, Paid Search, Sponsored Listings, or Social 
Campaigns that were run via Hilton Amplify and Elevate in 2023.



IHG Boost

Spend Clicks Room 
Nights

Revenue Average 
ROI

$5,897.65 3,283 574 $76,634.08 13:1

2023 Leaders (by ROI)
• Holiday Inn Express State College 
• Holiday Inn Express Charleston
• Holiday Inn Jacksonville

16.4:1
16.1:1

9.3:1

*Results do not include Booking Network Sponsored Ads, Paid Search, Sponsored Listings, 
or Social Campaigns that were run via IHG Boost in 2023.



Questions?
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