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Why do we do advertising on 
Social Media?

Brand awareness
Paid social media advertising can increase brand awareness among both new and existing customers.

Audience targeting
Paid social media advertising can help businesses reach specific audiences by targeting demographics,
interests, and behaviors.

Improved Brand Loyalty
Social media marketing can improve brand loyalty by allowing customers to follow and engage with the 
business.

Increased Brand Visibility
Social media ads can help businesses spread awareness and make it visible to the overall market.

Customer retention – Online Reputation
Social media marketing can help businesses retain customers by directly interacting with them.



Why do we do advertising on 
Social Media?

• In 2023, an estimated 4.9 billion people use social media 
across the world – Forbes

• The average person spends about 145 minutes on social 
media every day – Forbes

• 53% of Gen Z consumers say they use social media for 
travel inspiration – Expedia Media Solutions

Social Media is a large, captivated, and influenceable audience that we have 
the tools to tap into. 

Your competition is using social media advertising, so you should to!



Organic posts
These posts appear on your profile for free and are visible to your followers. You can find organic posts by 
scrolling through your feed, or from people or brands you follow. Organic posts can help you reach existing 
customers, establish your brand voice, and connect with your audience.

Ads
These posts cost money and are shared with a specific audience to help you reach your goals. Ads can 
help you increase brand awareness, generate sales, and drive traffic to your website. Facebook bills 
advertisers based on cost per click (CPC) and cost per mille (CPM).

What is the difference between 
an Organic Post and an Ad



What is the difference between 
an Organic Post and an Ad



Where does Social 
Media Advertising fit in 
the Marketing Funnel?

•Every Industry, plus our direct competition are using Social 
Media Advertising



Why do we do advertising on Social Media?



What do the Ads do?



What does the ad process look like?



How we target:

How we target:
• Create an ideal 

persona of who we 
would like the ad to 
be served to

How we CANNOT Target:
• Marriott Bonvoy Customers

• Instead we target 
“people who art 
interested in Marriott 
Bonvoy”



What do the ads look like?



How Much Should/Do We Spend?



Results:

Through August 20:
107 room nights @ $19,286 
Rev and $183 ADR.



Marriott Autograph Collection Social Media Playbook 

Measuring Success

https://mgscloud.marriott.com/mgs/marrdocs/mgs/common/brands/autograph/autocollectiondigitalsocialplaybook.pdf


Marriott Autograph Collection Social Media Playbook 

Measuring Success
E-Commerce Suggestions

https://mgscloud.marriott.com/mgs/marrdocs/mgs/common/brands/autograph/autocollectiondigitalsocialplaybook.pdf
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